
Your Video Brief

From Spiritus Design · UK Creative Studio

Fill in as much or as little as you have. Not sure about some sections? Leave them blank — we’ll work through them with you on a kick-off call.

Your goal
What should the viewer do, think, or
feel after watching?

Target audience
Who is this for? Role, sector, level of
product knowledge.

Where it will live
Homepage, LinkedIn, sales deck,
trade show, paid social…

Format & platform
16:9 landscape (web/YouTube) · 9:16
vertical (TikTok/Reels/Stories) · 1:1
square (LinkedIn/Instagram feed) ·
File format needed (MP4, MOV…)
Desired length
60–90 seconds is typical. Or share a
reference video you like.

Tone and style
Professional, friendly, energetic? Link
to videos that inspire you.

Key messages
The 3–4 things the viewer must take
away. Not everything — the
essentials.

What to avoid
Tone, visuals, or language that
doesn’t fit your brand.

Budget range
An approximate range — it helps us
propose the right solution.

Deadline
Final delivery date, plus any key
milestones (launch, event).

Examples you like
Links to videos from any sector —
note what you like about each.

Complete and email to info@spiritusdesign.com or use the contact form at spiritusdesign.com. We’ll come back with honest

advice, clear timelines, and a fixed quote.
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